FRUIT SELECTOR MACHINERY

EXECUTIVE SUMMARY 

With the development of the great irrigation projects performed in the last 15 years, the farming activity has been able to obtain thousands of hectares of soil on the coast.  This has made private capitals invest in agro-industry aimed at the exports mainly. 

The segment of fruit classification can be divided into different criteria. One of them is type of market: domestic and exporting. Both of them are composed of classified avocadoes, oranges, tangerines, lemons, apples, peaches, custard apples, melons, passion fruits, onions and potatoes etc. 

The work of selection machines lasts almost all year, since they need to be adapted to each fruit production. Some of this machinery is oversized due to the needs of the domestic market.  

The main balers that select fruits are: 

1. - ATHOS S.A. 

2. - CONSORCIO PRODUCTORES DE FRUTA S.A. 

3. - DUNA CORP S.A..  

4. - EDEN FRUTI COMPANY S.A.C.  

5. - FRUTIERREZ R. PERSHPERU S.A. 

6. - INAGRO SUR S.A. 

7. - Op. TRAFFICS TRANS S.G. S.A.C.  

8. - PROCESSOR LARAN S.A.C.  

9. - INVESTMENTS MARZALA 

10. - PRO HASS 

Only as reference and for a better understanding of the fruit and vegetable exports that use selection machines, in a greater or smaller degree, we have included three statistical charts.  

Around 2001, the exports of mango, grape, tangerine, banana and avocado showed a positive performance. Those of Brazilian nuts were stationary and those of figs and oranges showed a negative performance.  

	
	
	EXPORT OF FRESH FRUITS
	
	

	
	
	
	2001 – 2002
	
	

	FRUITS
	2002
	2001
	Var.
	2002
	2001
	Var.

	 
	  ( t )
	  ( t )
	%
	Miles US$
	Miles US$
	%

	Total
	 
	 
	 
	76,005.37
	52,369.26
	45.76

	Mango
	35,305.53
	26,543.34
	33.01
	33,262.96
	26,850.99
	23.88

	Grape
	11,471.73
	6,524.12
	75.84
	20,771.45
	11,622.70
	78.71

	Tangerine
	11,410.69
	6,182.19
	84.57
	6,464.51
	3,683.46
	75.5

	Banana
	19,079.17
	7,996.08
	138.61
	6,181.83
	2,408.64
	156.65

	Avocado
	4,829.20
	2,500.38
	93.14
	5,073.26
	3,477.73
	45.88

	Nuts
	1,897.74
	2,077.09
	-8.63
	3,790.93
	3,745.98
	1.2

	Orange
	271.72
	278.07
	-2.28
	101.78
	136.59
	-25.49

	Figs
	95.98
	146.27
	-34.38
	358.65
	443.17
	-19.07

	
	
	
	
	
	
	


 Peru: Exports of Onions 2000-2001(US$ Thousands)
	
	Product
	2000
	2001

	
	Fresh onions
	6,461
	11,914

	
	Dry onions
	2,520
	2,047

	Total
	8,981
	13,961


Source: MINAG-Aduanas

Peru: Exports of Asparagus 2000-2001 (US$ Thousands)

	
	Product
	2000
	2001

	
	Canned asparagus
	81,547
	81,193

	
	Fresh asparagus
	53,783
	64,057

	Total
	135,330
	145,250


Source: MINAG-Aduanas

The machinery found in this investigation is used in the local manufacturing and imports.  During the visit to Marzala Investments, there was machinery from Israel (Jurán) with a capacity from 15 to 20 metric tons/hour; Chile (Sonca) with a capacity of 4,5 metric tons/hour. There was also a machine locally manufactured (no brand name) with a capacity of 12 metric tons/hour.  

Unlike the weight and color sensor selection machines, all the size selection machines with stations, from the preliminary washing to drying, waxing and selection activities, can be made in Peru.  

In the imports registries there are two important brand names: Ingemaq and Somca. The main exporting countries are: USA, Chile, Spain and Brazil.  

In the case of total volume of imports, it has been observed an increasing tendency in dollars between 2001 and May 2004.  

No special tariff treatment for machines from India applies.

The tariff established for these machines is 4% (new) and 7% (second hand).  

No antidumping rights are applied to these products.  

CONCLUSIONS 

We think that given the potential of land available for the crop of fruits, the export of fruits and vegetables is developing and has a great potential considering the market abroad, which is becoming an important income source for the country. In addition, having the support of the State for being important generators of hand labor, we consider that a real market for Indian selection machines exists.  

DISTRIBUTION AND MARKETING 

In the commercial aspect, it is important to take into account that the companies in this sector demand machines that provide them with precision, since international rules and regulations have set purchase tolerance measures. Moreover, not having this precision profit represents the exporters’ loss of money or clients.

So the quality of the machine must be ‘A’ type in order to start, develop and maintain the market.  

The exporter should not forget that in the local manufacturing there is a variety of prices that need to be complied.  However, their disadvantage is entering the market without the precision or exactitude requirements, or weight or color sensors.  

Because of the activity of fruit selection is very bound to exports, a sale system paid with products (fruits) can be designed. This supposes to contact in India companies dedicating to the import of fruits or some other similar alternative. 

INTERVIEWS 

1. -  PRACTITIONER

Ms. Natali Barreto Valdivia (Engineer)

Specialist of the Productive Chain of Fruit trees 

Ministry of Agriculture – 9th floor 

Telephone:
431-0623 

Email:  nbarreto@minag.gob.pe
She is not aware of machinery or projects being developed at the moment in this sector, but she does know of a government policy aimed at supporting the agro-export and the domestic demand.

She considers that the main variable to take into account for an exporter of fruit selectors must be knowing the Peruvian market of fruit production and the market of exports and being able to define the requirements of countries concerned in importing fruits.  

The government desires to take the development of agro-exports to small towns of the country in order to be processed, packed and exported from there but that requires greater infrastructure.  

2. - SPECIALIZED MEANS 

Agro Noticias:  
Monthly magazine 

Time in business:  
26 years 

Director:  

Mr. Reynaldo Trinidad Ardiles (Interviewee) 

Address:  

Jr Pablo Bermúdez 285 

Jesús María 

Email:  

agronoticias@speedy.com.pe
He states that the market of fruits in Peru has just begun its development process; therefore, "it still has a long way to go", so it will need all types of machinery for the export process.  

Israel is doing good business because it has always had agreements with Peru for agro-exports.  

He says that Peru is a country with a large capacity of fruit production.  

3. -  IMPORTERS 

EXIMPORT DISTRIBUIDORES DEL PERU S.A. 

Address:  

Av Argentina 1730 Lima 

Telephone:

336 – 6234 

Email:


cpicone@edipesa.com
Time in business:
25 years 

Interviewee: 

Mr. César Picone Heinsohn (Engineer)

Post:


Line Engineer 

Email:  

cesardanielp@yahoo.com  

It is a manufacturing company which exports machinery, mainly aimed at the construction sector. It is an importer, though, of machinery for the agricultural industry (rice, seeds, coffee and flour).

The agricultural machinery is mainly imported from China (90%). Price is the main reason why China is chosen to import these products from. Quality is also a consideration. They lack of import experience from India but it is considered a technological country.  

He recommends the exporter of this product to worry about the quality and the post sale service, since there are many local manufacturers of this machinery that might remove them from the market. Furthermore, a large part of this selection is aimed at exporting.  

He thinks that India has a competitive quality in this product. His opinion is relative because he does not know about the exportable supply very well. 

He showed his interest in representing some agricultural machinery.  

JOSPAC IMPORT 

Address:  

Jr. Washington 1665 Lima 

Telephone:

433-5802 433-4051 
Fax:  433-5473 

Email:  

jospac@terra.com.pe
Website:

www.jospac.com.pe  

Time in business:  
22 years 

Interviewee: 

Mrs. Maritza Rivas 

Post:


Sales Manager 

This importing company is representative of brands such as Kohler, Vencedora, Husqvarna, Sthil, Ryobi etc.

 The machinery is imported from Brazil, USA and Italy. The main reasons are quality, guarantee and a competitive price (order of importance). This company lacks of import experience from India, but is willing to receive a list and quotations of different machinery manufacturers.

She says that the market of fruits is very delicate because those demanding this product are companies dedicated to exports mainly.  

She considers that India has improved its industry of machineries in the last years. She found out about it visiting various manufacturers’ websites.

She recommends the exporter to keep good quality, a competitive price and to apply the guarantee when required.  

She is not interested in commercializing this machinery because her practice does not reach this segment of the market.  

