MEAT-PROCESSING MACHINERY

EXECUTIVE SUMMARY 

The meat market in Peru is divided in: red meat (bovine, pig); white meat (chicken turkey and duck) and fish. This study is on white and red meat. This sector has strongly been affected by terrorism between 1985 and 1995.  

In the last 13 years (1990 - 2003), the consumption of bovine meat (kg/per year) has decreased by 42%, which has been transferred to the consumption of chicken.  

Nationwide, the city of Lima concentrates 36.2% of the total cattle profits, being followed by La Libertad and Arequipa, 11,25% and 7,29%, respectively. These three main centers of profits add up to 55% of the total of cattle.

The market for meat machinery must be divided into two groups: slaughterhouses and retailers. The latter are composed of supermarkets, processors, restaurants and butchers’ businesses/market (see attached charts).  

The main machinery used in the slaughterhouses is rails, saws, refrigerators and scales.  Retailers use smaller saws, refrigerators, and scales. In both cases minor tools are used.  
Much of the machinery locally manufactured is used, especially in the retailer segment (slaughterhouses and district markets).

In Peru, supermarkets serve to only 18% of the population. There is still a large market to be developed, which may involve the use of machinery for cutting meat and sausages.  

The main brand names of imported machinery are: Berkel, Tor Rey, Hobart, Hollymatic. The main exporting countries are: Germany, China, Spain, Italy, Mexico and USA.

No special tariff is applied to machinery coming from India.

The tariff imposed to import this product is 7% (CIF value) for new machinery.

No antidumping rights are applied to this product.

CONCLUSION 

We consider that markets and supermarkets have a strong representation of meat machinery locally manufactured. The imported machinery comes from different countries. No country seems to be an exclusive supplier.

We consider that the market for this machinery is well satisfied; therefore, little space is left for another trademark unless it enters the market with enough competitive advantages regarding design, price and technical/guarantee service.

The segment of supermarkets could be attractive. 

DISTRIBUTION AND MARKETING 

In this heading, unlike the agricultural machinery properly, the market is located in the urban ratio of each Peruvian city. The entrance could be through a representative company, which has enough capital to import.

A liaison at the Ministry of Agriculture is always welcome.  

The investigation on the development of supermarkets is important because it is an immediate possibility.  

Another important aspect to consider is the contact with the associations that gather the butchers of the country.  

INTERVIEWS 

1. - PRACTITIONER

Ms. María Elena Calvo Pacheco (Engineer)

Post:  Specialist in cattle production 

Ministry of Agriculture – 9th floor 

Telephone:  433-3034 

Email:  mcalvo@agrario.minag.gob.pe
She is not aware of second hand machinery, but considers that the slaughterhouses need more modern machinery, since at present some of the profits obtained from the cattle get lost due to the old machinery used.  

She says that the government is promoting the recovery of the bovine meat production, which in the last years has decreased because of the high price. 

2. - SPECIALIZED MEDIA

Agronoticias:  
Monthly magazine 

Time in business:  
26 years 

Director:  

Mr. Reynaldo Trinidad Ardiles (Interviewee) 

Address:  

Jr Pablo Bermúdez 285 

Jesús María 

Email:  

agronoticias@speedy.com.pe
He is not aware of the market in this aspect; he thinks that as with all agricultural products, the exporter must consider the needs of the user and worry about selling with guarantee.  

3. - IMPORTERS 

EXIMPORT DISTRIBUIDORES DEL PERU S.A. (EDIPESA) 

Address:  

Av Argentina 1730 Lima 

Telephone:

336 – 6234 

Email:  

cpicone@edipesa.com
Time in business:
25 years 

Interviewee:  
Mr. César Picone Heinsohn (Engineer)

Post:


Line Engineer 

Email:  

cesardanielp@yahoo.com  

It is a manufacturing company and exporting construction machinery. They also import machines for the agricultural industry sectors, such us rice, flour, coffee and seeds.  

He said that the import of agricultural machinery is mainly from China, (90%). The main reason for importing from China is the price, without leaving the quality behind. They lack of import experience from India, but consider it as a country with technology.  

He recommends the exporter to have a competitive price and know the farmers well.  

They would import from India if the supplies were attractive.  He is interested in representing an agricultural machinery company. 

JOSPAC IMPORT 

Address:  

Jr.  Washington 1665 Lima 

Telephone:

433-5802 433-4051 
Fax:  433-5473 

Email:  

jospac@terra.com.pe
Website:

www.jospac.com.pe  

Time in business:
22 years 

Interviewee: 

Mrs. Maritza Rivas 

Post:


Sales Manager 

It is an import/representing company of brand names such as Kohler, Vencedora, Husqvarna, Sthil, Ryobi etc. 

They import agricultural machinery from Brazil, USA, Italy. She said that the main points to be considered prior to import are quality, guarantee and a competitive price of the product (order of importance). He lacks of experience importing from India but he would like to receive quotations from different kind of machinery.  

He considers that India has improved its industry of machineries in the last years. He found out about this by visiting various Indian manufacturers’ websites.  

He recommends the exporter to have good quality and a competitive price, and to apply the guarantee when it is required.  

They would import from India if the supplies were attractive.
