OIL MACHINERY

EXECUTIVE SUMMARY 

In Peru oil is extracted from cotton, sunflower, soy, corn, olive, fish, margol, palm.  

The Palm is the plant from which almost all of the oil is obtained and exported. The harvested area is 7,651 hectares and the oil palm production is 161,424 t, which has generated US$ 2.39 millions for the country.  

The oil palm production has grown to an average rate of 5,4% in order to meet the local market needs. The domestic market is supplied with imported oil (99%).

There are two agro-industrial plants for oil palm processing located in the cities of San Martín and Ucayali.  

The National Plan for Oil Palm Promotion objective is to promote the private investment for developing plantations at a commercial level, which could result in strategic alliances between organized farmers and the State in order to generate employment and improve the life quality of farmers. It also seeks to develop new internal vegetal oil sources.

At present there is an agricultural development plan for oil palm aiming at 2020, which is only a referral. The plan objectives are:

- Integral Development of farmers granting them the possibility of self-support.

- Cultivated area with highly technified plantations (10,000 ha). 

- Annual exports will be higher than 10,000 t.

- Agro-industrial complexes with added value organized farmers 

- 20,000 jobs will be created.

- Poverty reduction.

The following companies concentrate the oil production in the country:  Alicorp, which produces about 80% of the total national production, Alpamayo and Aguinsa. 

The tariff system fails to benefit any machinery coming from India. The tariff is fixed at 7%, and only new machinery can be imported. 

Antidumping rights are not applied to this product.

CONCLUSION 

Given that most oil production in Peru is exported and the domestic demand needs are met by imported oil and dominated (80%) by a small economic group, we believe there is no an immediate attractive market for oil extraction machinery. It may be required in the mid-term, when the oil industry is developed as stated in the plan for year 2020.

DISTRIBUTION AND MARKETING 

There is no locally manufactured machinery in this sector. Importers do not have this type of machinery in their stock, nor are interested in distributing it.

So far, the market is restricted to the economic groups established in the country. They are the ones who, somehow, manipulate the behavior of authorities who regulate the market. 

INTERVIEWS 

1. - PRACTITIONER

Mrs. Maria Casimiro 

Direction of Technologies – Former Specialist in Oils 

Engineer Paschal Gloria 

Direction of Food Industries, Agro-industry

Ministry of Agriculture – 9th Floor

Telephone:  433-2946 

Engineer Eloy Begazo 

Oil and Oil Palm specialist

Direction of Food Industries

Ministry of Agriculture – 9th Floor 

Telephone:  433-2946 

Email:  ebegazo@minag.gob.pe
Mr. Begazo thinks that a few economic groups monopolize the oil industry. These groups buy their raw material from small producers; therefore, only a few oil manufacturers exist in the market.

He only knows about the current Oil Palm project, which is being developed slowly. It has two objectives: a) to obtain more cultivated hectares, and b) to attain more productivity per hectare.  

He knows about the plan aiming to year 2020 and considers that private investment is required in the medium term, but it is difficult at the moment.  

He is not aware of machine brand names or dealers in this sector.   

Mr. Begazo recommends exporters to analyze the possibility of renewing the fish oil machinery for it might be worn out by now.  

2. - SPECIALIZED MEDIA 

Agro Noticias:  Monthly magazine 

Time in business:  26 years 

Director:  Mr. Reynaldo Trinidad Ardiles (Interviewee) 

Address:  Jr Pablo Bermúdez 285 

     Jesús María - Lima

Email:  agronoticias@speedy.com.pe
He is not aware of this product and, with respect to the vegetal oil inputs, he knows that different products from the Amazon region, north and south of the country are used.  

He recommends exporters to take care of their product quality and to analyze the current exporters’ situation along with their prices.  

He thinks that at present there is no market to develop in this sector.  

3. - IMPORTERS 

EXIMPORT DISTRIBUIDORES DEL PERU S.A. 

Address: 

Av. Argentina 1730 

      
Lima 

Telephone: 

336 – 6234 

Email:  

cpicone@edipesa.com
Time in business:  
25 years 

Interviewee person: Engineer César Picone Heinsohn 

Post:

 
Line Engineer

Email:  

cesardanielp@yahoo.com 

It is a manufacturing company, which exports machinery mainly for the construction sector. They import machinery for the agricultural industry of rice, flour, coffee and seeds.

The agricultural machinery is imported mainly from China (90%), due to price mainly. Quality is also an important consideration. They lack of import experience from India but it is considered a technological country.

He recommends exporters to have a competitive price and be aware of the agriculture sector. Another recommendation is to look after quality, since a large quality of their production is aimed at export.

They would import form India if the supply were attractive. This applies to all products. He is interested in representing any agricultural machinery company.  

JOSPAC IMPORT 

Address:  

Jr. Washington 1665  

Lima 

Telephone: 

433-5802 433-4051 Fax:  433-5473 

Email:  

jospac@terra.com.pe
Website:  

www.jospac.com.pe  

Time in business:
22 years 

Interviewee person: Mrs. Maritza Rivas 

Post:


Sales Manager 

It is an importing company of brands such as Kohler, Vencedora, Husqvarna, Sthil, Ryobi etc.

Their import of machinery is from Brazil, USA and Italy. The main import factors are quality, guarantee and competitive price (in that importance order). They lack of import experience from India, but they are willing to receive quotations from different machinery manufacturers. 

Ms. Rivas considers that India has improved its machinery industry in the last years, which she found out by visiting various manufacturers’ websites.  

She recommends exporters to pursue good quality, a competitive price and to apply the guarantee when it is required.  

They would import from India if the supply were attractive, which applies to the following machineries:  sugar, coffee, seed cleaning and drying, flour, rice.

